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The magazine provided a great explanation of the vision of the campaign and how it will 

help CMC continue to add to its already impressive accomplishments and resources. 

—Steve Endow ‘96

Thank you for continuing to produce 
such a great magazine. I look forward 
to receiving each issue, as I always enjoy 
reading about prominent CMC alumni, 
current students, new college programs, 
and alumni updates.

 I appreciated the update on the Cam-
paign for Claremont McKenna. I have 
seen some of the announcements but 
could not attend the presentation by 
President Gann, and admittedly have been 
remiss in reading up on the scope of the 
campaign and its progress to date. The 
magazine provided a great explanation 
of the vision of the campaign and how 
it will help CMC continue to add to its 
already impressive accomplishments and 
resources.

 The Campaign DVD was a great 
complement to the magazine. It’s always 
impressive to see how successful and en-
trepreneurial the current students are and 
the accomplishments they are achieving 
while still in college. And it was great to 
see and hear from faculty, board members, 
and campaign supporters.  

—Steve Endow ‘96

What a wonderful change in the listing 
of In Memoriam. It has always been awful 
to read only what “major” someone had at 
CMC. Now our fellow classmates appear 
as real people with lives.

—Sam Bader ’50

I love receiving my CMC regularly and 
browsing through the various sections and 
articles; it’s a great way to keep a handle 
on CMC-related events and goings-on. I 
really love Class Notes, and while I’ve only 
written in once or twice since graduating, 
I definitely read them to see what every-
one is up to—especially those I haven’t 
kept up with that well. I love the idea of 
online Class Notes, as that’s where most of 
us are spending our time these days.

The photography is very professional 
and sleek; it makes for great presenta-
tion of the community and spirit of CMC 
activities. The design and editorial work 
is superb; I did a fair amount of publica-
tions design in high school, as I was an 
editor for our National Award-winning 
yearbook, so it’s always nice to see fresh 
layouts and designs. 

I think “CMC” is a little on the nose—
OK, it’s perfectly on the nose—for a publi-
cation title. While I like things to be fairly 
self-explanatory, I would personally enjoy 
the magazine having a clever publication 
name: something bold, witty, and presti-
gious to match the character of CMC. 

—Ronald R. Diaz ’05

Editor’s Note:
Thank you for your suggestion of including 
Class Notes in the Web version of CMC. In 
the meantime, we hope that you’re enjoying 
the rest of the issue online.

The spring 2008 issue of CMC profiled 10 students whose 
stories can be heard on The Campaign for Claremont 
McKenna DVD which was mailed with the issue.
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