A GLOBAL GATEWAY

CMC supports students in securing post-graduate opportunities around the world, harnessing the power of our global community.

. A G : This map shows the current locations of CMC’s M_ay 2016 ¢ohort.

Destination: Anywhere

Popular locations of our recent graduates include:

p» Charlotte, N.C. » London » Sacramento

» Chicago » Los Angeles » San Francisco
» Dallas » Miami p Seattle

» Denver » New York » Washington, D.C.

Disclaimer: Data and statistics represented herein were self-reported by May graduates from the Class of 2016 in response to the College's Cap and Gown Survey, administered
each Spring, and the Six-Month Survey, administered November 2016. The response rate was 92.5%.
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SOLL CENTER FOR Phone: (909) 607-7038

STUDENT OPPORTUNITY Fax: (909) 607-7385
Email: careerservices@cmc.edu

SLab e e Web: www.cmc.edu/student-opportunity-center




Primary Activity Summary

Employed* 81%

Graduate/Professional
School 13.7%

Seeking
Employment* 3.9%

Other 1.3%

*Employed includes volunteer/service programs,
part-time employment and U.S. military service.

**Of the graduates responding to the
six-month-out survey in November 2016, only 6 of
153 were still seeking employment.

CLAREMONT MCKENNA COLLEGE

Employment by Interest Cluster

@ Creative & Entertainment 6.0%

Medicine, Healthcare
& Biotech 6.6%

Government, Law
& Public Policy 8.6%

Claremont McKenna College students are looking for not only an education, but also a future, and when intellectual rigor and personal insight are
blended with expert guidance and real-world resources, extraordinary opportunities ensue. Here’s a look into the bright futures of our recent graduates:
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% Science & Environment 2.6%

. Consulting 23.8%

Accounting & Financial
Services 27.2%

Technology &
Entrepreneurship 15.9%

*For those employed full-time; coding
executed by Career Services.
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An All-Star Employment Line-Up

Some of the best organizations in the world recruit at CMC, drawn by a rigorous program of industry
events, on-campus interviews, workshops and networking treks. A list of most frequent employers
follows:

p Accenture p Google p Salesforce

p Bain & Company p Goldman Sachs p The Boston Consulting Group
P Deloitte Consulting P Intuit p The Brookings Institution

p DaVita Healthcare Partners » J.P. Morgan p Venture for America

p Ernst & Young p LinkedIn p Wells Fargo

Top-Tier Graduate School Options
FIRST STOP: CMC. =y NEXT STOP: the graduate school of your choice.

Here’s a list of CMCers’ most popular destinations:

p Georgetown University p Stanford University
p Harvard University p University of Chicago

p London School of Economics p Columbia University

Average Salary

For those employed full-time and
reporting annual salary data (n=111).
Median is $61,000.
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